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Event planner Gabri-

el Zahoney begins his 
work day with 20 ounces 
of a dark roasted brew at a 
downtown Phoenix coffee 
shop.

The 38-year-old, who in 
less than a decade graduat-
ed from instant to full-bod-
ied European coffee, never 
deviates. "I start every day 
with a cup," Zahoney said.

So do an increasing num-
ber of Americans. About 83 
percent of adults drink cof-
fee in the U.S., the world's 
biggest consumer of the 
beverage, up from 78 per-
cent a year earlier, accord-
ing to the National Coffee 
Association's 2013 online 
survey. That's an average 
of three cups a day per per-
son, or 400 million cups. 

The only weak spot: volatile 
young drinkers, who last 
year drank less coffee.

"You could say this nation 
runs on two dark liquids — 
petroleum and coffee," said 
Bob Thompson, a professor 
of popular culture at Syra-
cuse University who once 
taught a course on Star-
bucks and the coffee phe-
nomenon.
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Specialty coffee sales are increasing by 20 percent each year

"Thousands of people are 
lubricated and made mobile 
by coffee every single day."

Coffee is more than just 
a shot of caffeine. It's a $30 
billion-a-year national in-
dustry, a foodie fixation, an 
affordable luxury, a boost 
of disease-fighting antioxi-
dants, a versatile ingredient, 
an intoxicating aroma and a 
beverage that brings people 

together.
Industry experts credit a 

handful of diverse factors 
driving coffee's escalating 
popularity. The most cited 
is the growth in hot-sell-
ing home-brewing gadgets, 
with single-serve coffee 
makers leading the pack. 
Other strong factors: gour-
met offerings, coffeehouses 
with hip appeal and health 

benefits.
“Coffee has become im-

portant to us on so many 
levels and there’s no signs 
its cachet is going away any 
time soon,” said Joe DeRu-
po, National Coffee Asso-
ciation president. “It’s part 
beverage, another part pop 
culture.”

According to the recent 
NCA survey, consumption 
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10.8 million 
people list coffee 
as one of their 
interests on 
FacebookThe
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